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Mission Statement

We implement and execute all necessary 

activities to support and increase the 

meetings industry 

in Vienna (conferences, meetings, 

incentives)



Vienna Convention Bureau

We take care of

Meeting Industry

ÁAssociation meetings
ÁCorporate meetings
ÁIncentives
ÁRotating exhibitions

And sometimes large events
ÁEuropean Football Championships
ÁMTV Awards
ÁEtc.



Vienna Convention Bureau

1969 founded

by City of Vienna + Vienna Chamber of Commerce
Marketing Budget

Vienna Tourist Board 
Infrastructure

Part of Sales Promotion Department

1991 becoming own department



Vienna Tourist Board
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Vienna Tourist Board

ÁPresident ïnominated by City Government

ÁBoard of Directors ï17 members

ÁCEO ïFive year contract

ÁNon-profit organisation



Vienna Tourist Board
Budget 2014

Total: ú24,5 Mio

- 69% City Tax

- 11% Subvention by the city

- 2% Vienna Chamber of Commerce

- 18% Own Income



City Tax

3,2 % of the net room rate paid by the guest

includes all hotels as well as private appartements 
rented out to tourists

by law ïCity Tax goes by 100% to the Vienna 
Tourist Board



Vienna Convention Bureau -
Governance

Board of Directors

Á5 representatives City of Vienna

Á5 representatives Vienna Chamber of
Commerce

ÁChair changes every year between a 
representative of the City of Vienna and of the
Vienna Chamber of Commerce



Vienna Convention Bureau
2014 Budget / Income

Total budget: 2,6 Mio ú

20 % City of Vienna

20 % Vienna Chamber of Commerce

45 % Vienna Tourist Board

15 % Sponsors, Marketing Cooperations

Vienna Convention Bureau has NO members!



Vienna Convention Bureau
2014 Budget/Expenditure

Total Budget: 2,6 mio ú

Á34 % Staff

Á59 % Marketing (Advertising, Trade Fairs, 
Workshops, Study Groups, 
Individual Site Inspections)

Á7 % Travel costs, Internet etc.



Vienna Convention Bureau
2014 Budget

Special cost item:

Vienna Meeting Industry Study 2014/2015:

ú230.000,-



Vienna Convention Bureau
the ĂUSPñs

NO MEMBERS

NO COMMISSIONS

NO dedicated Ambassador Program

INDEPENDENT

100 % focus on client



1991 1 man

1992 + 2 women

1993 + 3 women

1995 + 4 women

2000 + 5 women

2004 + 8 women

2005 + 9 women

2008 + 10 women

Vienna ConventionBureauïStaff
Development





ÅAcquisition

ÅService to Clients

ÅWe are the clients voice in the city

ÅLobbying for the local Meetings Industry

ÅStatistics



Vienna Convention Bureau

What it needs:

Â Accessibility

Â Variety of Meeting Infrastructure

Â Hotelinfrastructure ïHotels understanding the Meeting 
Industry

Â Excellent public transport

Â A city which works

Â Meetings oriented service industry

Â A focussed Convention Bureau

Â Good reputation



Vienna Convention Bureau

What the client gets:

Â 24 hours response time

Â Focus on his/her needs

Â Green Meeting Certification

Â Medical compliance advice

Â Network with other clients
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Vienna Meetings 
Industry Report 2012


